
Get Your “Why” and You Will
Get Your Customers
I have written before on finding your purpose and discovering
why you do what you do. It is important to understand your
“why” because it changes the way you communicate with your
target audience in order to sell your products or services.
Most of us communicate with others by discussing our features
and benefits, which is the “how” and “what” of the work we do.

Discovering and sharing your “why” with your audience connects
them in an emotional way that motivates the decision making
process.  In  Simon  Sinek’s  TED  video,  “How  Great  Leaders
Inspire Action,” he shares his discovery of the “why” and
understanding why you do something and why your organization
exists.

https://anentrepreneurialjourney.com/get-your-why-and-you-will-get-your-customers/
https://anentrepreneurialjourney.com/get-your-why-and-you-will-get-your-customers/
http://efficience.us/greg/realizing-your-purpose/
http://efficience.us/greg/4-ways-to-know-and-live-your-purpose/
http://efficience.us/greg/4-ways-to-know-and-live-your-purpose/
http://en.wikipedia.org/wiki/Simon_Sinek
http://www.ted.com/talks/simon_sinek_how_great_leaders_inspire_action.html
http://www.ted.com/talks/simon_sinek_how_great_leaders_inspire_action.html

